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May Print Competition 

Our May general meeting was our second 

print competition for 2009.  More than 60 

entries were submitted in all four catego-

ries. 

 

There were 23 entries in the Illustrative 

category,  22 entries in the Wedding cate-

gory, 16 Portrait entries and four albums in 

the Album category. One entry was submit-

ted in the Commercial category. 

 

More than 15 members earned merits for 

their entries.  Some earned multiple merits 

for different images. 

 

Best of show this time around went to Kris-

ten Mary Potts for her entry in the album 

category.  Her score of 84 also earned her 

best of category.  

 

For his wedding entry, òEthereal Moment,ó 

Brad Schelton won best in category with a 

score of 82.   With a score of 84, Kip Co-

thran won best of category, Illustrative with 

his image, òDesert Dreaming.ó  Carrie 

Beaubien won best of category in the portrait 

division with her image, òKateõs Eyesó which 

scored 80.  

 

Before the print competition, we held our sec-

ond auction of the year to raise money for 

your affiliate.  Please see page two for a full 

report and the results of this auction. 

Kristen Mary Potts won Best in Show for her entry in the album category.  Shown is one Photo from 
her winning album.   



partnerships could you 
make with other local busi-
nesses? 

 
This takes some effort to 
first define what you might 

want to try, and then to do 
it. Of course the alternative 

is to keep doing the same 
old thing and cross you fin-
gers, hoping for the best. 

However, crossing your 
fingers is not a very good 
business plan! 

 
It can be overwhelming, 

because many of us arenôt 
sure what to try! But maybe 
just one thing, however lit-

tle, might get the ball roll-
ing. What do you have to 
lose? Maybe a little time 

and effort, but with business 
being slow, youôve got time 
anyway! How about putting 

 
 
Hereôs a 

definition of 
insanity that 
I like a lot: 

Doing the 
same thing over and over 

again and expecting differ-
ent results each time. 
 

Itôs fairly easy for us to get 
stuck in a rut, doing the 
same things over and over 

again. Thatôs true profes-
sionally and personally. Iôll 

leave the personal stuff to 
you, for now I want to chal-
lenge you to think about 

changing things up a bit in 
your business.  
 

Of course, ñIf itôs not bro-
ken, donôt fix it.ò But these 
days I donôt hear any pho-

tographers saying they have 
too much business! Instead, 
I hear photographers won-

dering where all the busi-
ness has gone! Many are 
doing the same things they 

always have, and blaming 
everything else for lack of 

clients: the economy, too 
much ñcompetitionò from 
other photographers, and so 

on. 
 
Times have definitely 

changed, and youôd be 
crazy to think that doing 

business as usual is a viable 
business plan. Itôs just not. 
So what can you do differ-

ently to improve your client 
base? What new markets 
could you try? What styles 

of photography are not cur-
rently being done in your 
market area? What new 

June Workshop with Rob Sheppard 

We were once again privileged to 

host Rob 

Sheppard for 

a workshop 

on June 6th. 

 

Sheppard is 

the At Large 

Editor for 

Outdoor Pho-

tographer 

Magazine. 

Rob shared with us how to create 

images with ñimpact,ò photos that 

have that ñwow factor.ò    

Rob explained that impact in photos 

is what makes a viewer stop and 

really look at an image.  

 

He said, ñImpact is about creating 

unexpected, unique and clear photos 

that forcefully step out of the typical 

good photo mode.ò 

 

Rob described how lens choice, 

lighting, angle and composition 

work together to help us create im-

ages with that ñwow factor.ò 

 

Rob also shared his Photoshop tech-

niques, such as edge burning, blur 

effects and desaturation that help 

him get more out of his digital im-

ages.  

 

Where are you going to be on Au-

gust 29th? Hopefully youôll be at-

tending the next Rob Sheppard 

workshop!  Rob will be teaching us 

all about ñStory Telling Nature Pho-

tography.ò 

 

To sign up, send an email to our 

workshop coordinator, Bob Fletcher:  

workshop@ieppv.com 

Photo of Rob by Frank Peele 

 

it go some good, creative 
use? 

 
Hereôs wishing you a 
great, creative month! 

 
Jack Bohlka 
IEPPV president 2009 
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May Print Comp Images 

ñKateôs Eyesò by Carrie 
Beaubien. Best of  
Category-Portraits.   

ñDesert Dreamingò by Kip Cothran. 

Best in Category-Illustrative.  

ñPrincess Noreenò by DeeDee  
Dallas.  Merit, Wedding.   
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Two page album spread by Kristen Mary Potts.  Best in 
Show and Best in Category, Albums.  

ñEtheral Momentò by Brad 
Schelton.  Best of Category

ñThe Budò by Cathy Nesbit.  
Merit, Illustrative.   

ñBrooklyn Bridge on a Cold 
Nightò by DeeDee Dallas.  

Merit, Illustrative.   

ñSweet Child of Mineò by Jane 
Bidwell.  Merit, Portrait. 


