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The final print competition for 2009 was 

held at our September general meeting.  

We had more than 40 entries from 16 indi-

vidual members.   

 

The judges were conservative this time 

around, handing out only 9 merits.  Best in 

category for weddings as well as best in-

show was awarded to DeeDee Dallas for 

her image pictured above, òBlessed by Our 

Lord.ó  DeeDee was the only one to win a 

merit in the wedding category.  There were 

three other entries that did not merit 

 

The Illustrative category had 17 entries with  

five merit winners.  Best of category went to 

Kathy Nisbet for her entry entitled, 

òEmbrace.ó   

 

There were 18 entries in the portrait cate-

gory and three merit prints.  Neale Adair 

won best in category for his entry, òAllie.ó 

 

The album category had two entries, but un-

fortunately neither earned a merit.   

 

Congratulations to all the winners! 

 

Turn to page three and four to see all the 

print comp merit winners for September. 

Septemberõs Print Comp Best in Show winner by  

DeeDee Dallas, òBlessed by Our Lord.ó 



headshots, but she had been want-
ing to do a family portrait. She 
booked, they came in, and the end 
result was a very, very nice portrait 
order. 
 
Whatõs the best thing about blog-
ging and emailing clients? Not only 
can it be effective, it costs little or 
nothing. Talk about bang for your 
advertising dollar! The most that it 
costs is some of your time. My friend 
said that he had booked a wedding 
because he was showing his work on 
Facebook. A friend of a friend, who 
didnõt even know him, saw his work, 
loved it, and booked. Thatõs huge! 
 
So look for ways you can keep your 
clients remembering you. If you are 
not marketing to your clients, some-
one else will, thatõs for sure! Oh, and 
yes, I have now resolved to start 
blogging regularly again! 
 
Hereõs to a great month! 
 
Thanks for reading,  
Jack  

 
 
 
 
 
 
 
 
 
 

This monthõs article is prompted by a 
conversation I had a few days ago 
with a friend and fellow IEPPV mem-
ber. 
 
We were talking about blogging. He 
is getting ready to start blogging on 
a more regular basis and asked me 
some questions, because he knew that 
I have been a firm believer in my 
blog. Embarrassed, I first had to 
quickly admit that I had, well, taken 
the summer off from my blog. 
 
As we talked, we both came to the 
same conclusion: itõs important to do 
anything and everything we can to 
keep our name in front of our clients 
and potential clients. Letõs say you 

had a fabulous photo session with a 
family a couple of years ago, they 
loved their photos, and you think all 
is well. But now itõs two years later. 
Do they still remember you? Maybe, 
but will they come to you again the 
next time they need photography? 
You certainly hope so.  But how can 
you be sure? One way is to keep 
reminding them you are still around 
and ready to take more great pho-
tos! 
 
Blogging is certainly one way to do 
that. A blog that is informative, shows 
your current work, and is easy to 
ready will keep people checking in 
on your blog, and thus keeping you in 
their minds. 
 
Another way is to email your client 
list on a regular basis. Offer some 
sort of special. It almost doesnõt mat-
ter what it is, just think of a reason to 
write an email! True story: a couple 
of months ago I sent out an email to 
my clients with a special offer on 
professional headshots. A client 
called, saying she didnõt need new 
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October Auction Report 

At our October general meeting we held our 4th 

and final auction fund raiser for the year.  Our 
budgeted goal was exceeded and many members 

walked away with some very nice auction items. 
 
Carlos Ocedgueda won an annual IEPPV member-

ship for 2010, valued at $120, with a bid of $95. 
 

A premium membership was won by Robin 
Arostegui with a bid of $155.  The membership is 
valued at $190.  

 
With a bid of $60, Kip Cothran took home four 

event cards, valued at $140, which are redeem-

able for any four events or workshops in 2010.  
 

Cindy Quick was the winner of a Chelsea Leather 
bound 10 page album donated by Albums Inc.  
She bid $60. 

 
Finally, a wine tasting and appetizer event hosted 

by June Hesketh sold for $80 a couple to Frank 
Peele, Cayce Newman, Neale Adair, Bob Fletcher 
and Galen Metz. 

 
Congratulations to all the winners!  
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Embrace by Cathy Nisbet. Best of Cate-

gory, Illustrative 

Sunset Over Surf City Pier by DeeDee Dallas 

Allie by Neale Adair, Best of Category, Portraits. 

Adam by DeeDee Dallas 


