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competition.  Our March general meeting will be the first Print Comp for 2010 

The Fear of Image Competition 
Susan Michal, M.Photog.Cr., CPP, ABI 
Editorôs note: Occasionally we will feature articles writ-
ten by PPA members from other areas, the following is 
one such article.  

  
Fear can keep you from experiencing many 
things that could be life-changing. 
 
Let me let you in on a little secret: when it comes 
to image competition, no one is immune to the 
stomach-clenching feeling you get when one of 
your images comes up to be judged. Many new 
competitors think that only they feel this way. Not 
true! Rest assured that even the most experi-
enced, award-winning photographic competitor 
feels just like you do.  
   
Why do we subject ourselves to this particular 
form of torture? For me, it is simple. Competition 
has made me a better photographer much faster 
than I could have believed. It is one of the most 
economical and quickest ways to get educated. 
More importantly, though, competing has really 
helped in my business.  
 
If you can get past the òwinningó aspect of com-
petition and understand what it can do for you as 
an artist and businessperson, you will see it in a 
whole new light. Competing can get you past the 

fear of selling. After all, if you can put your im-
ages in front of a panel of qualified, trained 
judges, selling to your clients should be a piece of 
cake. 
    
From an artistic standpoint, pushing yourself to 
compete can be critical to your business growth, 
too. Taking that bold step to put yourself on the 
line will teach you to take bold steps in your art 
(and business). But itõs not always easy to allow 
your work to be critiqued. Thatõs why you have to 
learn to take a step back from your images and 
look at competing as the learning experience it 
can be. It may help you accomplish things you 
never thought possible. 
   
I can honestly say I would not be the photogra-
pher I am today had I not competed. So take a 
risk! Take advantage of local, state and regional 
competitions whenever possible, for they can help 
prepare you for a great, artistically fulfilling ca-
reer.  
    
What are you waiting for? Get past your fears 
and give yourself a gift only you can give. Be-
come confident in your workéand watch your 
business start growing! 
 
Susanõs website: http://www.susanmichal.com/ 
 

http://www.susanmichal.com/


 

 

 

 

 

Neither rain, sleet or snow can 
detour a photographer from 
attending a professional 

event.  

The January open house at-
tendance was a bit smaller 

because of the monsoon 

floods and mudslides. 

However the enthusiasm from 
the vendors and participants, 
both members and prospec-

tive members, was energetic.  

Sharing experience and 
knowledge is what these 
events are all about. We all 

win.  

The PPC western states con-
vention in Pasadena was well 
attended by IEPPV Members. 
Our members volunteered in 

all categories: set up and take 
down for guest speakers , 
registration desk and  print 

competition. 

The convention was a success 
made possible by so many 

volunteers.  

IEPPV merited prints and spe-

cial awards were presented to 

IEPPV members. 

Neale Adair 

2010 IEPPV President 
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From Your Editor - The Internet Has Changed How We Learn 

The internet has opened up a whole new venue for 

learning that wasnõt easily available before.  In the 

past, I found most of my information on new products 

in magazines.  I poured through my ownerõs manual to 

figure out how to change a setting on my camera.  But 

not anymore.  It is much faster today just to search the 

web to find the answers you need.   

 

Do you have the latest firmware for your camera 

body?  Whatõs the best way to sharpen a digital im-

age?  What color space works best for your type of 

shooting?  These questions and many more can be an-

swered just by searching online.   

 

One website that I use routinely for information is Rob 

Galbraithõs.  Whether you want to know what body is 

the latest and greatest from Canon or Nikon, see if 

you have the latest firmware for your model or see 

some inspiring photography from some of the worldõs 

best photographers, you can do it all on his site.   

Some of the most recent stories on his site include: an 

analysis of Canonõs EOS-1D Mark IV autofocus per-

formance, Nikonõs new D3Sõ high ISO image quality, 

information on the newest and largest media cards 

from Sandisk, up to a whopping 64GB, and many 

more. 

 

Galbraithõs site is just one of hundreds, or perhaps 

thousands, of websites dedicated to photography on 

the web today.  Find the Galbraith site at: 

http://www.robgalbraith.com/bins/index.asp 

 

What websites do you use?  Tell me about them by 

sending me an email: newsletter@ieppv.com 

 

http://www.robgalbraith.com/bins/index.asp
mailto:newsletter@ieppv.com
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Shutterstories is IEPPVõs newest vendor partner, joining 
IEPPV in January 2010.  It is a full service rental studio 
and fine art photography gallery located in Riverside.  
They opened for business in October 2009 after an 11 
month building project.  Melissa and Terry Tippie are the 
owners. 
 
Melissa is the full time studio manager and says, òWe took 
a leap of faith and I left an almost 11yr career with a 
beauty establishment to be here.  We toyed for months on 
what we were going to do;  hire someone, run the studio 
part time or one of us quit our job.  We finally realized it 
would not be much of a benefit to utilize my salary to pay 
someone else and so, here I am!  I am confident we made 
the right decision and have high expectations for our vi-
sion.ó 
 
Shutterstories has already hosted a studio share and 
Melissa says, ò[we] thoroughly enjoyed having everyone 
here.  It was not only a positive experience business wise 
but personally as well to be able to chit chat with every-
one and get to know them better.ó 
 
The studio is housed in a 4,000 square foot building with 
2,700 of those feet dedicated to the shooting space.  The 
ceilings are 29 feet high and there are makeup and cater-
ing stations.  There are props as well as backgrounds 
available.  Shutterstories is also a photographic gallery, 
featuring photography of all types and subject matter. 
 
When asked how they chose the name for their studio, 
Melissa relayed the following story:  òHe [Terry] called me 
on the phone one day while I was at work and when I an-
swered he just said, ôShutterstories.õ  I said, ôIõm sorry.õ  He 
said again, ôShutterstories.õ  ôWhat is Shutterstories?õ  I 
asked.  ôThe name of our studio,õ He replied.   
 
Terry continued, ôWe all know the clich® that a picture 
tells a thousand words but yet it is true.  Pictures are a 
narrative of a story.  Pictures evoke emotions many of us 
arenõt aware we had.  Pictures often remind us of some-
thing or someone special.  As photographers we are all 
aware it is about capturing that perfect shot. The one that 
people are willing to stand and stare at, ponder, close 
their eyes and imagine they were there or the shot of a 

person who tells a life of adventure, sorrow, happiness, 
times past and so on.  How about the shot of an old build-
ing dilapidated and run down? It wasnõt always, and cap-
turing it in the right light and angle in a moment will help 
tell the story of that once beautiful building!  Most of the 
time you have only a split second to get it and it only takes 
a split second to click the shutter capturing a story that we 
leave up to the beholder of that beautiful picture to create 
in their mind and soul!õ 

 

So, that is how Terry felt when he thought of the name and 

there you have it!  Shutterstories, capturing light,  making 

stories.ó 

Terry and Melissa have graciously donated space in their 

studio for all of IEPPVõs classroom workshops for 2010.  In 

return for their kind donation, they receive a full page ad 

in the InSync Newsletter, see their ad on page 6. 

Additionally, they are offering discounts to IEPPV members 

over and above their already low rental rates.  Normal 

hourly rates are $35 an hour with a 2 hour minimum.  They 

offer IEPPV members a rental membership, which has three 

choices: 6 hours for $125, 36 hours for $700 and 72 hours 

for $1200.  Please email or call Terry or Melissa for fur-

ther details.  shutterstories@att.net   (951)683-3444 

Below is a photo of their studio hosting the first IEPPV class 

for 2010.  Photo by Greg Stack.  You can find more pho-

tos of this class on page five. 

mailto:shutterstories@att.net


http://www.bayphoto.com/

