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Photo by Greg Stack, taken at the March Bolsa Chica workshop. 

Spotlight: Ken Sklute 
We are excited to welcome Ken Sklute in April to our 

general meeting.  Canon USA has graciously spon-

sored Sklute for his appearance.  Skluteõs biography: 

 
Ken Sklute has been honored as one of Canon's Ex-
plorers of Light, a designation shared by only 60 top 
photographers worldwide. During his 35 year photo-

graphic career, Sklute has been named Photographer 

of the Year a total of 27 times between Arizona, New 
York, and California.  
 

Sklute has earned his Master of Photography and 

Photographic Craftsman degrees from the Professional 
Photographers of America, Accolade of Photographic 
Mastery, Accolade of Outstanding Photographic 
Achievement, Accolade of Exceptional Photographic 
Achievement, Accolade of Highest Photographic 
Achievement, and the Accolade of Lifetime Photo-
graphic Excellence. 
 

The year 2005 saw Sklute receive the Drag Racing 

Photographer of the Year from Competitionplus.com., 
Wedding Photographer of the Year and Photojournal-

ist of the Year from the Professional Photographers of 
California, as well as receiving the Heidi Mauracher 
Starlite award for Best Wedding Photograph.   
 

In 2009, he was awarded the Photographer of the 

Year from the Professional Photographers of Califor-
nia, as well as Illustrative Photographer of the Year.  
Also in 2009, Ken received his 15th Kodak Gallery 
Award.  
 

In recent years the photographer has been awarded 

Best in Show at the Western States Regional Print 
Competition, Photographer of the Year-Western 
States Regional Print Competition and Photographer 
of the Year-Silver Level from the Professional Photog-
raphers of America. 
 

Sklute has received 14 Kodak Gallery awards and 

15 Fuji Masterpiece Awards.   He spends much of his 
time teaching and lecturing both nationally and inter-
nationally. 
 
His program in April is entitled, òWorking with Todayõs 
Technology -Time Lapse, Movies, Editing, Gels, Radio 
Controls, ETTL, Lenses, High ISO.  
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March wonders are pre-
senting the glory and pas-
sion of mother nature all 
around us in dramatic 
storms, sunrises, sunsets, 
mountains, and valleys.  

As artists we should be us-
ing all this beauty in our 
daily work. Not only as 
scene splendor but incor-
porated in our portraits of 
people. You will never have 
a painted background so 
breathtaking. 

The February general 
meeting attendance was 
filled to capacity. When we 
share with our colleagues, 
we inspire ourselves.  

I challenge you to use na-

tureôs beauty to over ex-
tend your talent by going 
the extra mile. Letôs see 
the results in print competi-
tion. 

Good luck to you all! 

Neale Adair 

2010 IEPPV President 
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Twenty-three year IEPPV member John Goolsby is a Wedding 
Video Hall of Fame member who started his filmmaking career in 
1986. He has gone on to film in 18 different states and ten coun-
tries. Goolsby is the recipient of the 
Prova Award for the Best Wedding 
Video in the United States three years in 
a row and has been voted one of the Top 
25 Videographers in the World. 
 
Goolsby claims his best professional 
move was joining IEPP where he learned 
valuable information about sales, market-
ing, composition, technique and how to 
run a business.  He also made some life-
long friendships. 
 
Goolsby went on to become president in 
1993-1994, shortly after the group 
changed its name to IEPPV.  He is often 
introduced as the òVó in òIEPPVó. 
 
Thanks to connections he made through 
IEPPV, he has presented over 200 semi-
nars and workshops internationally. He 
has presented twice at Show Biz Expo 
and Wedding MBA, three times at WPPI 
and Pro Photo EXPO, five times at PPA 
and 19 years in a row at Wedding and 
Event Video Expo. 
 
Goolsby also served as PPC President in 1997-98 and on Con-
vention Committees for PPC, and PPA. He has taught at Winona, 
West Coast School and was a PPA Print Juror. 
 
Professional designations include Master of Electronic Imaging, 
Photographic Craftsman, Certified 
Professional Videographer and 
Merited Professional Videogra-
pher. Goolsby thinks he may hold 
some sort of record by earning 22 
PPA Merits in one month. 
 
In 2002, Goolsby opened Fabu-
lous Events, the Inland Empireõs 
Event Planning Showroom, which is 
right next to a busy wedding dress 
store; The Wedding Land. Goolsby 
purchased the dress store, which he 
owned for five years.  His video 
business went from 50 jobs a year 
to more than 200. He now employs 

a full time staff of six with five full time edit bays. 
 
He has filmed more than 2000 wedding movies and his corpo-

rate client list includes Mission Inn, South 
Coast Winery, Mobil Oil, Kaiser Perma-
nente, U. S. Army, Abbott Labs and Watson 
Pharmaceuticals. 
 
Goolsbyõs book, òThe Business of Wedding 
& Special Event Videographyõ was named 
òBook of the Monthó by Popular Photogra-
phy and is required reading for those 
wanting to become a Merited Professional.  
 
Networking has been a key to maintaining 
a healthy business and Goolsby has been 
active with many professional trade asso-
ciations. He currently serves as the local 
President for the Association of Bridal Con-
sultants, which has grown to be one of the 
largest groups in the country in just one 
year. 
 
Cannon Video Productions was his com-
panyõs original name but led to many mis-
spellings of the name Cannon. This was a 
big problem once Googling became popu-
lar. Geographical domains such as River-
sideVideo.com, RedlandsVideo.com and 

OrangeCountyVideo.com were used until WeddingVideo.com 
was acquired. Wanting to reach new horizons, he hired a publi-
cist to rebrand his company. After the publicist learned that other 
video companies referred to Goolsby as òThe Godfather of 
Videoó they came up with the new name òGodfather Filmsó. It 
seems to be working. Goolsbyõs web sites had 108,000 hits in 

January. 
 
After 25 years in the business, 
Goolsby still thinks that preserving 
the memories of that one special 
day, time and place where every-
body important to a couple have 
gathered to celebrate their mar-
riage is the best job in the world. 
 
Goolsby likes to say, òOur most 
treasured belongings are the 
memories of our life experiencesó 
    
Be sure to visit their website: 
GodfatherFilms.com 

http://godfatherfilms.com



