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Best in Category, Albums, March Print Competition 
This image spread is by Tiffanie Edwards from her best in category winning album in the March Print 
Comp.  The win was incorrectly attributed to DeeDee Dallas in the last issue. 

Juneõs general meeting will be our annual 
round robin lighting demonstration.  This 
meeting is always a hit with members and the 
speakers slated for June should garner the 
same enthusiasm.   
 
This time around IEPPV is proud to feature 
Cayce Newman and Neale Adair.   
 
Newmanõs program will be a demonstration 
of the creation and use of a variety of light-
ing styles for glamour and boudoir photogra-
phy with models and live demonstrations.   
 
Since 1987, Newman has been photograph-
ing fine art classic portraiture and specializ-
ing in boudoir and glamour at his studio in 
Corona, California.   While beginning pri-
marily as a commercial photographer, New-

man won IEPPVõs Commercial Photographer 
of the Year in 1995. Newman  transitioned to 
fine art portraiture and digital in order to 
stay on the cutting edge, creatively and visu-
ally.  
  
After joining Inland Empire Professional Pho-
tographers and Videographers (IEPPV) and 
Professional Photographers of California 
(PPC) in 1994, Newman has since served two 
consecutive terms as IEPPV president and is 
the current executive administrator, and is 
also the current 1st vice president-elect for 
PPC.   
 
Stay tuned for Adairõs program information 
and biography. 
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Have you started your spring 

cleaning?  
 
What about your mind where you 
crammed every nook and cranny 
with ideas and information you ab-
sorbed this past winter? And what 
about your business? It may be 

professionally maintained but what 
about the clutter of unfiled periodi-
cals, papers and stuff? What? You 
donõt have TIME-$? 

 

Obviously you must value TIME-$ 
because you charge your clients for 
TIME-$ you use to make the prod-
uct they want. SoéTIME-$ must 
mean money.  

 

If you donõt use those ideas and 
information you have wasted TIME-
$. If you spend one hour looking 
for stuff, you have wasted TIME-$.  

 

Getting organized not only makes 

an efficient use of TIME-$ but re-

lieves stress and frustration and 

serenely results in more TIME-$.  

Make TIME-$ now to MAKE plans 

to MAKE TIME-$ to organize. I 

guarantee youõll love it.  

.  

Neale Adair 

2010 IEPPV President 
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